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• Proactively communicating the importance of the gold sector through targeted initiatives 
across multiple platforms 

• Establishing and building strong partnerships and affiliate relationships with organisations 
that share our vision

• Connecting and uniting our industry through a collective effort
• Providing an environment for industry to collaborate and do business
• Leading initiatives and creating change that will positively influence future generations
• Being an industry thought leader
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Representing the interests of gold producers, explorers 
and service providers to collectively champion and 
promote the gold sector in Australia.

OB
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IV

ES • Promoting gold’s importance and its significant contribution to the 
economy and the community

• Championing gold industry educational and community initiatives
• Raising awareness of gold as an investment and asset class
• Partnering, promoting and aligning with industry groups and organisations 

with an interest in gold

OU
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OM
ES • Be a proactive, consistent, influential and united voice for gold

• Foster an educated and supportive community
• Enable a strong, connected and sustainable gold industry
• Leave a legacy of gold in Australia
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• Primary - Community and Education
• Secondary - Innovation, Investment, History, Health, Safety, Environment, Diversity
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• Australian community – the general public including students 
• Gold community – regional gold communities; direct and 

indirect employees, their families and friends 
• Partners, members and affiliates – gold related businesses 

and those aligned with our vision
• Media 
• Government

OUR VISION
2016-2017

“The Gold Industry Group’s 
ultimate reason for being 

is to provide a unified 
voice for the industry and 

to promote gold across 
Australia and beyond. 

It’s about making the 
wider community aware 

of, and understand, the 
contribution and value the 

gold industry brings to 
society.”  

Richard G Hayes
Gold Industry Group Chairman 


